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Abstract 

    Nowadays, bicycle riding become recreational activities, and the bicycle become 

important recreation tool to modern society. Riding bicycles not only can reduce 

environmental pollution, but also can intensify physical functions.  

    This study aims to investigate the background of tourists, and their satisfaction, 

and the willingness to revisit to Sankeng Bike lane, Longtan. We conducted the analysis 

on the relationships between tourist satisfactions, and revisit intention using survey 

research. The results show that the satisfaction on or toward bike lane has a significant 

impact to the overall satisfaction. The overall satisfaction has a significant impact to 

revisit intention. Finally, based on the results, we propose practical recommendations 

and the direction to follow-related academic researches. This study will help plan 

reference to bike lanes for Taoyuan County and the related units. 
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